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Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que.1 (A)  Explain difference between services and Goods Marketing. (10)
(B) State types of services (10)
OR
Que.l  What is service marketing? Explain service marketing triangle. (20)
Que.2  What is service customers? Discuss on model of service consumer behavior. (20)
OR
Que.2 (A)  Service Quality (10)
(B)  GAP model (10)
Que.3  Discuss about Targeting and positioning in service marketing. (15)
OR

Que.3  Explain various segments of service market.
Que.4  Write short notes: (Any three) (15)
(1) Service marketing mix
(2) GATS (General Agreement on trade)
(3) International marketing of service
(4) Marketing of financial and hospitality services
(5) Marketing of Hospital and educational services
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